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1. INTRODUCTION

This manual aims to guide technically the use 
of the Cavaletti brand and its complementary 

materials, such as images and seals.

It is essential that all the instructions 
contained in this document are strictly 

observed top ensure the quality of 
construction and maintenance of the Cavaletti 

Professional Seating Visual Identity standard.

If you have any queries regarding the use of 
the information contained in this manual,

please contact

 midias@cavaletti.com.br
+55 (54) 3520.4100 | +55 (54) 2107.4100



Symbol

Decoder
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consolidated, dynamic and modern 
Professional Seating

company.

attributes through its shape and color.
 

typography and geometrical composition 
portray solidity, precision and 

the dynamic and human spirit of Cavaletti.
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Signature without decoder

3. SIGNATURE 
VERSIONS

This is the standard and highest priority 

standard version must be applied on a white 

“PROFESSIONAL

“PROFESSIONAL SEATING”

 SEATING”

This version does not have the decoder 

the occasion.

products and in cases in which it shows 

must also be used when there are great 
reductions of the brand and the decoder 
becomes illegible
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4.
(SLOGAN) 

 



5. CHROMATIC STANDARD

The true reproduction of the colors is an 
essential item to ensure the consistency of the 
brand image.

Always check the accuracy of the tonalities 
comparing them with a Pantone* scale.

*PANTONE is a trademark of Pantone lnc

Cavaletti Visual Identity Manual 

07

PANTONE

RGB

WEB

TISSUE

AUTOMOTIVE

ADHESIVE

BUILDING

FORMICA

WOOD 

PLASTIC

Cordial Red 

Ford Dark Gray 

Platinum

RED GRAY LIGHT GRAY



TYPOGRAPHY
for short printed texts

FOR ELECTRONIC MEANS 
In long texts of small characters transmitted by 
electronic means - as email and site - use the 
typographic font Verdana, chosen for its 
excellent reproductive performance on 
monitors. In the cases of texts of a large font, 
as titles and texts of a Power Point slide, apply 
the previous rules, in accordance with each 
situation.

FOR TEXT EDITOR
For letters and documents, use font Arial 
Narrow.
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for letters and internal documents

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789

(for extensive printed texts

(for electronic media

The standard typographic font of the visual 
identity of Cavaletti is Univers Condensed. 

this typography is also foreseen for short texts, 

forms, ads, etc.

For extensive texts on printouts as folders and 
larger ads use Helvetica57-Condensed
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Reduction limit: 

Reduction limit:

Reduction limit:
(w/out decoder)
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The minimum size of the brand in its 
standard version must be 2.5 cm in width. In 
a smaller size than this, the brand may have 
its legibility impaired.

If it is necessary to apply the brand in a size 
smaller than 2.5 cm, use it in the version 
without the decoder "professional seating", 
being able to be reduced to 1.3 cm in width 
or the logotype version which can be reduced 
to 8mm in width.

The minimum size of the trademark symbol 
shall be 1.5 mm in diameter and the 
maximum size half the height of the letter 
"C" of cavaletti (except in the reduction 
version less than 2.5 cm).

The trademark symbol shall be aligned by 
the top and preferably positioned to the right 
of the brand, at the distance referring to the 
letter "i" of cavaletti.

In the case of the brand being applied 
indented (touching at the edge) by the top, 
the trademark symbol shall be at a distance 
on average equal to the width of the letter "i" 
from the top of the brand Cavaletti.

If the brand is applied indented on the right, 
the trademark symbol shall be used on the 
left side.

(logotype):
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8. BRAND PROTECTION AREA
To ensure the integrity and legibility of the 
brand, the area surrounding it must be 
free of any elements, as drawings, photos or 
texts.

This protection area is determined by module x, 
which equals the height of the letter "C" of the 
word Cavaletti.

To obtain better results, it is advisable to use, 
whenever possible a greater reserve than the 
minimum require
ment.

Ideal protection area: Minimum protection area:
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When Cavaletti takes part in ads, 
merchandising materials or store façades 
with other brands of competing companies, 
the brand Cavaletti is applied larger or in an 
area size equal to that of the other brands.

To calculate the area the base of the brand 
must be multiplied by the height, as per the 
details at the side.

The minimum distance between the brands 
must follow the protection area rules of the 
brand.
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Example:

ANOTHER 
BRAND

ANOTHER  
BRAND

ANOTHER 
BRAND ANOTHER  BRAND

area 1 area 2

area 1 = area 2
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10. BRAND APPLICATION
VERSIONS

PREFERRED BACKGROUNDS 
Besides the standard white background, the 
brand can be applied on light gray or red, as 
required.

In backgrounds of other colors, it must be 
applied in white, as per the instructions of the 
brand monochromatic version.

Note: Other colors can only be used with the 
authorization of Cavaletti.

(continues)

FONDO GRIS



NEGATIVE Version in red

NEGATIVE Version in black
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The monochromatic application is when there is 
use of a single color. It must only be used when 
there are limitations to the number of colors 
available. In these cases, preference is given to 
the use of red or institutional gray and lastly 
black.

the authorization of Cavaletti. 

of color. (see at the side)

of color. (see at the side)

(continues)

10. BRAND APPLICATION
VERSIONS



Application of brand on LIGHT BACKGROUND Application of brand on DARK BACKGROUND

institutional red

white

background gray

institutional red

white

white

Application of brand on CONFLICTING CLOR BACKGROUND Application of brand on VERY DARK BACKGROUND

background

white

white

background

white

white

Application of brand on LIGHT CONFLICTING COLOR BACKGROUND

background

black

black
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SIGNATURES WITH PHOTOGRAPHIC BACKGROUNDS

Preferably use the brand in its colored version.

Backgrounds must be avoided which, by their 
color or shape, generate difficulty or strangeness 
inn viewing the brand, thus preferring 
backgrounds with homogeneous texture and 
tonalities.

The use of the standard signature must be given 
priority, but in cases in which the background is 
too dark or of a conflicting color, its application in 
white is preferable as per the monochromatic 
version. In cases in which the background is too 
light with conflicting color, its application in black 
is preferable as per the monochromatic version.

10. BRAND APPLICATION
VERSIONS
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11. INCORRECT USES

INCORRECT

INCORRECT

INCORRECT

INCORRECT

INCORRECT

INCORRECT

INCORRECT

INCORRECT

INCORRECT

INCORRECT

INCORRECT

INCORRECT

INCORRECT

INCORRECT

The brand was stretched
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12. SEALS

Brand/Info 
Customer

of WARRANTY

Authorized
Dealer

Authorized
Dealer
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A
BNT N B R  I S O 14001

SI
ST

EMA CERTIFICADO

PEFC/28-31-36

12. SEALS
IMAGE  ILLUSTRATES

IMAGE  ILLUSTRATES

IMAGE  ILLUSTRATES

IMAGE  ILLUSTRATES

IMAGE  ILLUSTRATES

IMAGE  ILLUSTRATES



complete brand.

correct and incorrect uses.

CORRECT INCORRECT 

18

INCORRECT

INCORRECT

INCORRECT
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When an image of Cavaletti products is used 
in digital media (site, email, facebook, etc.) 
the watermark superimposed on the image 
must be used.

When used in printouts, the image can be 
used without the watermark.

At the side, there are some examples of 
digital and printed uses.

 

With watermark

PRINTED 

Without watermark



institutional material and images of the 

The material must be sent for prior approval 

publication being allowed only after the 
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Cavaletti Professional Seating S.A

Dr. Hiram Sampaio St, 550 - Industrial District.

Zip: 99706-461 - Erechim City / Brazil.

Ph: +55 54 3522.4100

www.cavaletti.com.br


